
www.netsprint.eu 1

NetSprint Enterprise Search Solutions

HOW TO MAKE MORE MONEY ON 

EXISTING CONTENT ?

Benefits, Functionalities, Examples
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üNetSprint has 8 years of experience in Search Technology and 
Internet Advertising

üBelongs to Mecom EuropeLtd ς2nd biggest newspapers 
publisher in Europe

üReputable international & domestic Clients ςmedia companies, 
portals, publishers, corporations, e-stores, directories, yellow, 
white pages,classifieds ads,many others 

NetSprint Overview
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Competences:

Web Search and Contextual Ads
Enterprise Search
Internet Monitoring ςNewspoint.pl

NetSprint Overview
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NetSprint Web Search

Web Search:  2.301.000 Unique Users
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NetSprint Contextual Ads

The biggest Polish Pay

per Click network

ü 1 600 000 000 ads  

impressions

ü 6 000 unique ads daily

ü More than 70 000   

unique portals

ü10.772.000 UU monthly
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NetSprint Media Monitoring

NewsPointςleaderof Internet communicationmonitoring in
Poland.

üDevelopedin cooperationwith Opointςthe leadingplayer
of Internetmonitoringin Scandinavia.

üOver 1900 opinion-making websites (herein over 300
blogs).

üNew websitesare added to the list of scannedwebsites
everyweek.
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NetSprint Enterprise Search Solutions ςMission 



www.netsprint.eu 8

NetSprint Enterprise Search Solutions - Overview

ü8 years of experience with SearchTechnology

üReputable Customers: Media (Wp.pl, Media 
Regionalne, Presspublica, IDG Poland, Bankier.pl, 
Infor.pl, Edda Mediaand many others), the biggest e-
commerces(Agito, Vobis), YellowPages(Eniro
Poland), Telecom (Orange Poland), Dictionaries 
(Getionary.pl) , etc.
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Information Access Platform:
Advanced search solutionembraces following modules:

Topic Pagesoffers an option to automatically create thematic pages and vortals 

related to a specific topic.

Related Articlesfeature isused to present contextually related links and 

content from various sources owned by the same publisher.

Contextual Adsconsists of ads displayed in search results or on specific 

websites ςalways in relation to user searches or the contents of the currently 

browsed article.

NetSprint Information Access Platform - Overview  
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Who may reachbenefits from Information Access Platform:

Media

üPublishersand InformationPortals

üYellowPagescompanies(LocalSearch)

üClassifiedads

E-commerce

Enterprises

üCorporates

üSMB

Public Sector

NetSprint Information Access Platform ςCustomers
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HOW TO MAKE MORE MONEY ON 

EXISTING CONTENT ?

J

NetSprint Information Access Platform
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What should you expectafter IAP implementation?

üMore Unique Users
üLonger Visitsand more Page Impressions
üMuch Better User experience and increase of loyalty
üAdsthat people accept 

= > Growth of current revenues (display ads, paid 
content) and new streams (contextual ads) 

üReducing time required to start new niche portals
üBetter usage of archive(journalists)

= > Lower operation cost

NetSprint Information Access Platform - Benefits
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Standardization on NetSprint Information Access Platform 

& 

Business model for customers 

In most casesROI within 12 monthsafter implementation
. 

NetSprint Information
Access Platform

Traffic
Increase

Visit duration 
increase

Ads profit 
increase

Recognition 
of new 
revenue 
sources

NetSprint Information Access Platform - Benefits
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ExemplaryBenefits 

for Customers:

1. Growth of number of Unique Users 

(16 % monthly) 

2. Growth of number of Page 

Impressions (50 % annually)

3. Growth of loyalty of Users

4. Growth of Sales (higher conversion 

rates) in eCommerce (up to 15%)

5. Contextual Advertising 

NetSprint Information Access Platform - Benefits



www.netsprint.eu 1515

Smart, linguistic 
advanced  search 

capabilities

Topic Pages

Contextual ads
Presentation of 

contextually 
linked content

360-degree view of whole 
published content 

Portals

Rich Media

Files, CMS, CRM, 
ERP

Email

Applications

Internet

RDBMS

XML

NetSprint Information Access Platform - Concept
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üUSE (Universal Search 
Engine)- flexible, high 
performance and easy to 
use, full-text search 
engine.

üUB (Universal Backend)
ςa framework for 
creating Java applications 
collecting and indexing 
data from USE or another 
indexing engine.

üUF (Universal Frontend)
ςprocesses user queries 
and collects data to 
generate  statistics of user 
behavior on Client 
Platform.

NetSprint Information Access Platform - Architecture
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Information Access Platform - Characteristic

ü Collectingall structured& unstructuredcontent generatedby portals

ü Makingthe content accessibleand searchable for existingand potential 

sites, portals

ü Recognizingsemantic relations between content to be able to provide 

contextually related content

ü Providingthe most relevant resultslists to meet users' needs

ü Creationof content will be monetized by contextual ads
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ü High Performance ςe.g. Eniro Poland (250 hits per second in a peak and about 100 

hits per second avarage);

ü Scalable architecture ςe.g. Bankier.pl, Eniro Poland (software performance scales 

linearly if one server is added);

ü CrossSearchςe.g. Bankier.pl, IDG (search through all available sites and services of 

portal);

ü Linguistic analysis ςPolish, Norwegian and English languagesavailable. In short 

time perspective - up to 15 languages will be supported);

ü Taxonomy / Categorization ςe.g. Vobis.pl, Agito.pl, Bankier.pl, Kolporter.pl (module 

of Taxonomy categorizes indexed documents);

ü Misspelling- e.g. Netia SA (sophisticated technical vocabulary);

Information Access Platform ςCharacteristic



www.netsprint.eu 19

ü Integration with authorization and authentication mechanisms ςe.g. PTK 

Centertel(SSO); 

ü Contextual independent ads system easy to integrate with search engines; 

ü Capability to sort lists of resultsaccording to any customized ranking 

(combination of relevance & any document attribute) ςe.g. PressPublica

(MecomGroup); 

ü Data can be retrieved from various sources: Websites, FTP servers, file systems, 

databases- all customers and various formats; 

Information Access Platform ςCharacteristic
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Information Access Platform ςConcept of Topic Pages 
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Information Access Platform ςConcept of Topic Pages 


